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Congratulations to Karen Bergh, 
2021 AAFCS Distinguished Service  

Award Recipient! 
 

The Washington Association of Family & Consumer Sciences is proud to 
announce that Karen Bergh has been selected as one of three recipients 
of the annual AAFCS Distinguished Service Award.  
 

The Distinguished Service Award (DSA) was established by the American 
Home Economics Association (AHEA) Foundation in 1979 as a living 
tribute to members of AHEA (now AAFCS) to recognize superior 
achievements in family and consumer sciences, outstanding contributions 
to the family and consumer sciences profession, and sustained association 
leadership at both state and national levels.  
 

For the last 54 years Karen has focused on problem solving, creating programs, and projects that provide 
opportunities for students to be successful contributing members of their personal and professional lives.  In 
pursuit of this goal she has focused on curriculum development and delivery.  She is a team player and has 
collaborated locally in her school and district as well as at the state and national levels toward this endeavor.  
Karen believes that it is important to provide opportunities for students to reach their education goals.  She 
has taken leadership roles in developing, delivering, and maintaining education programs for K-20 students.  
The following highlights her professional achievements. 
 

Karen has been actively involved in leadership roles in the Family and Consumer Sciences profession at the 
state and national levels for more than 20 years.  Her selfless work and lifelong commitment to give back to 
our profession have had a significant impact on FCS programs, including the 
Washington Affiliate, the Say Yes to FCS Summits, the National Partnership for 
Recruiting, Preparing, and Supporting FCS Educators, and the Great Plains Idea 
program.  
 

Active on the WAFCS Executive Board since 1999, Karen has served in several 
leadership positions:  

• Co-Vice President Program Development 1999-2000 
• Co-Vice President Program Implementation 2000-2001 
• Secretary 2003-2014 
• President Elect, President, Past President 2014-2018      
• Annual state conference planning 2015 & 2016 
• Scholarship and Awards chair 2018 - present 

 

Karen is the fourth Washington State member to have been honored with the DSA Award. Dr. Alberta Hill 
received the award in 1993, Dr. Jan Bowers in 2018, and Margaret Viebrock in 2019.   
 

WAFCS is pleased and proud to have Karen added to this prestigious list of outstanding FCS professionals! 
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AAFCS Dine-In Day Celebrations 

Ellen Richards’ birthday, December 3, is celebrated 
by AAFCS members each year with “Dine In Day.” 
We are encouraged to join as families and 
communities and share a meal together.  
 

Because of the pandemic and mandates to not 
gather in large crowds, this year AAFCS hosted a 
virtual event, “Quilts and Cakes Birthday 
Celebration.” This special event honored our founder 
Ellen Richards and gathered FCS professionals to 
learn more about Richards’ quilt and celebrate the 
new #FCSsuccess campaign together.  
 

Washington’s own LynDee Lombardo shared her 
extensive research into the crazy quilt owned and 
possibly made by Ellen Richards. LynDee’s slide 
show focused on several of the squares: the fabrics, 
the stitches, embroidery designs, and even  
the type of thread that was used.  
 

Also presenting was Sharon Davis of the Home 
Baking Association. She gave us a glimpse of what a 
cake might have looked and tasted like in 1909 and 
shared tips on baking for the holiday season. Sharon 
is known by many WAFCS members; she has been a 
frequent presenter at the Washington FCS Annual 
Conferences. 
 

Attendees were encouraged to send in their cake 
recipes to AAFCS in advance. The recipes will be 
shared with everyone in the near future on the 
AAFCS website.   
 

If you missed this event, don’t despair. AAFCS 
recorded the entire hour. Soon it will be available on 
their website!   

WAFCS Affiliate Activities 
 

The Annual General Business meeting was held on 
October 29, 2020, on Zoom. About 20 members 
attended.   
 

A social hour preceded the meeting, allowing 
members to introduce themselves and share some 
of their professional and personal activities.  
 

Nancy Bock, AAFCS Director of Communications 
and Marketing, was our guest speaker. She 
introduced the upcoming national awareness 
campaign: FCS Success. It has been determined by 
research that FCS is more vital than ever; especially 
with the pandemic. Nancy explained that the purpose 
is to raise the visibility of FCS to focus on the 
profession’s value to society, and she encouraged 
our affiliate to participate. AAFCS is developing a 
toolkit that will be available to members. The main 
objective is to teach others the value of what FCS is 
doing and spread the message to the community-at-
large. Nancy is also building a National 
Communication Network, and invited us to 
participate.  
 

President Andrew Chamberlin reported on the 
Virtual Washington FCS Annual Conference. The 
meeting was considered a success. 168 FCS 
professionals attended the conference via the online 
platform Whova. Members of the Executive Board 
presented sessions. The 2021 conference will be in 
October, hopefully it will be live in Wenatchee.  
 

Other items of business: 
• Approval of the updated bylaws. These had not 

been updated since 2016 and needed to be 
aligned with the AAFCS bylaws. 

• Brief reports by each of the committee chairs: 
awards, IFHE, membership, and nominations.  

• Introduction and approval of the 2021 Affiliate 
Action Plan. The primary focus will be increasing 
membership, getting members involved in 
WAFCS and AAFCS, and participation in national 
programs.  

• Election of the 2021 officers. Margaret Viebrock 
was elected as the 2021-2023 Treasurer.  

• An installation ceremony was conducted by 
Debbie Handy, WAFCS member and current 
member of the AAFCS Board of Directors.  

• Installed were: Donna Graham, President; 
Margaret Viebrock, Treasurer; Karen Bergh, 
Awards; Sharleen Kato, IFHE Representative; 
LynDee Lombardo, Membership; and Rene 
Ketchum, Nominations.  
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Three examples of the intricate embroidery on the quilt 
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AAFCS National Programs 
 

Tools designed to create awareness of FCS and address the shortage of qualified professionals 

Washington Association of FCS will be participating 

 
 
 
 
 

Addressing the shortage, an innovative and collaborative 
approach to recruit, prepare, and support FCS educators. 

 

 
 
 
 
 
 
 

 

The goal of the national partnership project is to create and use 
national leadership academies and self-sustaining models to 
increase the number of qualified Family and Consumer 
Sciences educators in secondary, post-secondary, and 
Extension programs.  
 

This national partnership facilitates collaborative interaction with 
education institutions, state departments of education, 
Extension, K-12 educators and students, professional 
associations, student organizations, and industry partners. 
Seventeen organizations and industry partners are participating 
in the project. These national partners are facilitating a cost 
effective, collaborative, and holistic approach for providing high 
quality educators for meeting state and national workforce 
needs.  
 

An important component is the participation of state affiliates. 
Each affiliate is encouraged to form a State Action Team. These 
teams are made up of Family and Consumer Sciences 
individuals, stake holders, and advocates. Each state will have 
at least one person serving in a leadership role as the project 
chair for their state. State Action Teams work to create state 
plans for recruiting FCS Educators and supporting FCS 
programs. Interested in being a part of the Washington State 
Action Team? Contact Karen Bergh at berghkm@gmail.com.   
 

The national program director for this program is Washington’s 
own Dr. Jan Bowers. Contact her at bowersjs@oneonta.edu for 
more information. Detailed information about the national 
program can be found at https://www.fcsed.net/home. 
 

Prepare Recruit 

Educators for 
exciting career 

opportunities in FCS 
secondary, post-
secondary, and 

Extension  

Educators with 
essential knowledge 

and skills through high-
quality preparation 

programs  

Support 

Educators with 
professional 
development 

opportunities and 
effective instructional 

resources  

The National Partnership to Recruit, Prepare, and Support FCS 
Educators is funded from a USDA-NIFA Higher Education Challenge 

Grant, the State University of New York, FCCLA, and AAFCS. 

AAFCS launches new campaign that focuses on the value 
FCS brings to individuals, families, and communities. 

 

In 1994 the name of our profession was changed from home 
economics to family and consumer sciences. The reason? To 
more accurately reflect the complexity of the profession. As 
times have changed, so have the issues and needs of daily 
living. Our profession has evolved to meet the current 
challenges facing individuals, families, and communities. 
 

In spite of that, it’s 26 years later and we still see or hear the 
statement: “What happened to home economics?” I don’t know 
about anyone else, but whenever someone asks me for an 
explanation of FCS, my short answer is “we used to be called 
home economists.” If the conversation goes any further, I 
explain how we have evolved into an association that deals with 
living in today’s more complex world.   
 

This year AAFCS has been researching how to better address 
what we do as a profession. We’ve had different strategies over 
the years that have strived to educate the public on who we are. 
In previous campaigns, new branding and messages were 
developed. Some strides have been made by connecting with 
key celebrities and similar professions, but every so often that 
irritating “what happened” question pops up again.  
 

Society has faced unprecedented challenges in 2020. People 
have discovered this year that there are many obstacles they 
were unprepared to face, and lacked the skills and knowledge to 
come up with solutions. In many ways, these next few years  
family and consumer sciences will be recognized as a path to 
those solutions.   
 

The purpose of this robust public awareness campaign is to 
educate on the importance of a strong foundation in FCS, the 
deep rewards in a career in FCS, and the great value we can 
play in providing the tools and know-how to help people live 
long, healthy and fulfilling lives. That is the mission of FCS and 

the reason behind our #FCS Success Campaign. 

 

I am hopeful that the newest campaign, FCS Success will make 
a difference. On December 4 AAFCS hosted a Zoom meeting to 
introduce the program. My epiphany about the new campaign 
was when someone emphasized that we need to focus on the 
value we bring to our audience rather than who we are. I may 
have been slow to come to this realization, but I’m here now and 
feeling much more confident and energized.   
 

You will be hearing more from me in 2021 about FCS Success. 
AAFCS will be holding a Campaign Clinic in January. I will be 
sending emails and posting information on the WAFCS website 
(washingtonafcs.org) as information becomes available.   

 

 Donna Graham 
Incoming 2021 President  

mailto:berghkm@gmail.com?subject=WA%20FCS%20State%20Action%20Team
mailto:bowersjs@oneonta.edu?subject=National%20Partnership
https://www.fcsed.net/home
https://washingtonafcs.org/
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The Washington FCS Student Scholarship  

Needs Your Support! 
 

2020 has been the year where we had to make changes in the way we met, 
the way we communicated, and in the way we collected donations to support 
our university students in Washington State. They are our up-and-coming 
professionals of all things Family and Consumer Sciences. 

 

In recent years we have raised scholarship funds through our Silent Auction at the Washington FCS Annual 
Conference. Since this year the conference was be virtual, our fundraiser also went virtual; we set up an 
online account to collect donations.  

 

Unfortunately, we fell short of our goal of $2000, the amount we send to one of the three universities in the 
state that offer degree programs in family and consumer sciences. We collected just under half that amount 
in the six weeks the online account was open. WAFCS alternates between Central Washington University, 
Seattle Pacific University, and Washington State University to receive the scholarship funds. CWU will be the 
recipient in 2021.   

 

If you have already donated this year, thank you for your continuing support of our Washington students and 
the future of Family and Consumer Sciences in our state!  
 

If you missed the online fundraiser but are interested in donating now, you may send a check made payable 
to WAFCS, to Margaret Viebrock, WAFCS Treasurer, PO Box 550, Waterville, WA 98858-0550. Please 
make a note that it is for the Scholarship Fund.   

Focus on the 2021 Affiliate Action Plan 
Highlighting the objectives of increasing membership and involvement.  

 

It is my hope that WAFCS will meet the goals of next year’s action plan. This issue 
features an abbreviated list of the objectives, target audiences, and suggested actions 
for the executive board and members. Where will you be able to assist? Suggestions? 
Contact me at donnacgraham@msn.com 

Donna Graham 
Incoming 2021 President 

Increase Membership and involvement in WAFCS/AAFCS 

 We recognize that we must be intentional in recruiting and encouraging professionals to join and become 
active in our organization. This plan clearly addresses both ends of our membership spectrum.   

Objective: Increase Membership Target Audiences Executive Board & Affiliate 
Actions 

• Define membership needs by 
contacting current and potential 
members. 

• Develop appealing benefits for 
current and potential members. 

• Actively recruit and retain 
professionals who work with families 
or in related Family and Consumer 
Sciences fields. 

• Increase student membership in the 
association and attendance at state 
and national conference. 

• Increase involvement of all FCS 
disciplines. 

• Encourage members to establish with 
or initiate local WAFCS affiliates. 

• Promote involvement of membership 
in WAFCS/AAFCS at all levels. 

Board members review membership lists 
in each category to identify people they 
would be willing to contact about 
renewing or rejoining. 

Students: What type of support do they 
need: financial, mentorship, other? 

New, Current, and Lapsed members: 
What needs are we not fulfilling? What 
can we offer other disciplines? 

Emeritus and Lifetime Members: Draw 
on their loyalty – What ways can they 
contribute to the well-being of WAFCS? 

• Build affiliate and personal 
relationships with students. 

• Support Student Unit members 
through mentorships and financial 
assistance. 

• Invite Emeritus/Lifetime and Active 
members to participate in WAFCS/
AAFCS initiatives and activities. 

• Help nominate deserving AAFCS 
members for awards - nationally 
(Both new and experienced 
members). 

mailto:donnacgraham@msn.com

